
CONTENT ANALYSIS  
July 2017  



MLB 
24% 

NASCAR 
21% 

UFC 
15% 

FS1 Daily Studio 
Shows*  

10% 

Soccer All 
8% 

Non-NASCAR  
Motor Sports  7%  

CFB  
6% 

CBK  3%  

Other  3%  Golf  2%  

Boxing  1% 

Source: Nielsen NTI based on FY17 impressions. Specific sports include pre/post/daily programming (e.g. Race Hub included in NASCAR) 
*FS1 Daily Studio shows = Undisputed, The Herd and Speak for Yourself.  

UFC annual Consumption on FS1  
(Minutes viewed on P2+ as a percentage of all FS1 programming - FY17)  
•  UFC represents 15% of all FS1 impressions (minutes viewed) in a year, third behind MLB and NASCAR.  
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Source: Nielsen NTI based on FY17 impressions 

UFC Monthly Consumption on FS1  
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(Minutes viewed on P2+ as a percentage of all FS1 programming - FY17)  
•  October and June have the lowest percentage of UFC consumption because FS1 has so much other highly 

rated programming in those months (CFB and MLB Playoffs in Oct and Soccer, NASCAR and Golf in June) 
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Source: Nielsen NTI based on FY17 impressions; includes debuts and repeat per category 

UFC Consumption Trend for FOX/FS1  
(Minutes viewed on P2+)  
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•  Consumption of UFC content has grown 26% in three years as the number of programming  
      hours increased. The reason minutes viewed per dollar of rights fee has declined is due to  
      the increase in rights fee (+67%) outpacing the growth in program hours (+38%). 
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•  Affiliate revenue not available for FY15-18. Estimated affiliate revenue for FY19-26 represents low scenario; for reference high scenario is +$500M over 7 years. 

Source: FY18-20 Budget Book – page 12. “A” = Actual, “B” = Budget 

UFC Renewal Model  
Full Renewal – Financial Impact (starts the 2nd half of FY19 and ends in 1st half FY26, $ in millions)  

•  Historical figures for FY15-17 were added for context  
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