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30TH ANNIVERSARY OF FOX SPORTS 






TOP 100 TELECASTS OF 2016  

Sports Dominates

the High End of TV 


Source:	Nielsen	Calendar	2016		

SPORTS  PRIME NON-SPORTS  

92% 

8% 



Sports Watched

in Real Time 


Source:	Nielsen	Calendar	2016		

 
% WATCHING LIVE 

Sports 93% 

Prime  
Entertainment  70% 



New Ways to Consume Content 


MOBILE PLATFORMS

 

Enhance FSGo   
  

Sports is  

50%  
of all Social Activity about TV  

HIGHLIGHTS MIGRATE

TO SOCIAL/DIGITAL 

PLATFORMS

 

Sportscenter Down  

6  

Straight Years   

OTT Services 
Emerge 

 
Inclusion 

Imperative   

Out of Home 
Measurement 

 
Nielsen Will Include  

in National and Local 
Currency in  

2018   



Value Proposition of Sports 

LIVE CONSUMPTION   

TRIBALISM  

PREMIUM CONTENT  

SOCIAL EVENTS  

LARGE AUDIENCES  



Value Leads to Bigger Share

of TV Advertising Dollars 


Source:	Nielsen	2016	NTI	and	Monitor	Plus	–	Na;onal	Networks	Only		

GENRE VIEWING ADVERTISING 

Drama   
Feature Films 
News 
Sports  
Children’s 
Documentary/Reality 
Comedy  
Variety 

17% 
13% 
12% 
11% 
11% 
11% 
8% 
7% 

14% 
9% 
8% 
34% 
2% 
8% 
8% 
8% 



Where does FOX Sports Fit into the Landscape?




Combined 75% of Consumption 


Three Media Companies

Dominate Sports 




We Compete in Three Linear

TV Sports Markets 


Source:	Nielsen	Calendar	2016		

FOX SPORTS VIEWING BY PLATFORM  

Broadcast      

Regional Cable   

National Cable     

Digital (Compliments all Three)  

46% 

33% 

20% 

1% 



FBC Sports Audience 

Male, Upscale and Educated  

63% Male  

Median Age: 51 

Median HH Income: $66,400  

38% More Likely Attended 4+ Years College  



Strength in 

Broadcast 


STRONG CABLE

BUSINESS


Allows for Investment and Growth                      Recent Deals: Big Ten and World Cup  



Strategies and priorities


Biggest

Events on 
Broadcast 


GROW 
Younger 
Skewing 

SPORTS 


OWN 

The fall

season 


Best-in-Class 

Production 
WITH 

Compelling 
Personalities 


Create 
RETRANSMISSION 
Consent Value 




Rights Deals with Multiple FBC Windows 


Source:	Nielsen	Calendar	2016		

2022/23  2021  2022/23  2023/24  2024/25  

2024/25  2024  2026  2026  



Rights Deals with Minimal FBC Telecasts 


Source:	Nielsen	Calendar	2016		

2018  

Common Denominator: Young Skewing  

2022  
2017/18  

2019  

2017/18  2019/20  2017  2018  



Age Skew of Sports on TV 


Source:	Nielsen	2016	–	Na;onal	broadcast	and	cable	networks	

SPORT MEDIAN AGE 

Soccer    
NBA 
UFC   
NHL     
NFL    
CBK    
CFB    
MLB    
NASCAR   
Tennis    
Golf    

41 
42 
44 
48 
49 
51 
52 
54 
57 
78 
60 



Top Rated Sports on Men 18-34 


Source:	Nielsen	2016	–	Broadcast	Networks	Sports	only	–	Live	events		

SPORT  M18-34 Rtg  

NFL      
NBA       
MLB       
Olympics     
CFB      
UCL Final     
CBK      
UFC      
NHL      
NASCAR    
FA Cup      
MLS Cup    
Boxing      
EPL      
Golf      
Tennis 
Extreme Sports      

6.8 
3.5 
2.7 
1.9 
1.3 
1.1 
0.8 
0.8 
0.8 
0.6 
0.5 
0.5 
0.4 
0.4 
0.4 
0.2 
0.2 



FOX Sports will own the Fall 


saturdays
 sundays
 Oct 24 - Nov 1 




Football’s Most Powerful Brands 

vs vs vs 

vs vs 

vs vs vs 

vs vs 



Importance of Owning the Fall 

When American’s are Spending the Most, FOX Sports is at its Best   

 Most Powerful Promotional Platform in Television  



Thank you for your Support 

2017/18 will be a Tremendous Season 



