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WHAT’S OUR PLAN
OR STUDIO SHOWS?
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= EVOLUTION OF
SPORTS NEWS

AND INFORMATION
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suT WHAT DOES THAT MEAN
FOR STUDIO SHOWS?




SIX YEAR
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P2+ (0O00) from 2010 to 2015
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-25% since 2010
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S THIS BECAUSE
TOTAL TV VIEWING

IS DOWN?
OR IS THIS A

SC PROBLEM?
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P2+ (0O00) from 2010 to 2015
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6 YEAR FIRST TAK
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P2+ (000) from 2010 to 2015 +48% since 2010
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LIVE FT OUTRATES LIVE sC

420,000

"SportsCenter

B First Take

380,000



CLEARLY, THE TYPE OF CONTENT
SPORTS FANS WANT

ONTVISCHANGING
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THE FANS TOLD US IN WORDS
WHAT THE NUMBERS HAVE BEEN INDICATING
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FANS ARE WATCHING LESS

NEWS-DRIV

=N, HIGHLIGHT-FOCUSE

PROGRAMMING...

“I'm definitely watching less SportsCenter. that
sort of thing was the only way to get my sports
news before | had a smartpohone. now, I’'m
getting it quicker on my phone than they can
even put it out on TV. it’s old news by the time
it airs.”




.AND MORE
PERSONALITY-DRIVEN,
OPINION PROGRAMMING

“I watch a lot more of the opinion and debate

shows... | already know what happened, so |

want to hear people talk about it.”




HEADLINES AND HIGHLIGHTS AR

STILL IMPORTANT
.BUT THE FORMULA HAS

CHANGED
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FANS ARE CRAVING A NEW RECIPE




SO WHAT IS

PERSONALITYAND PERSPECTIVE
.BESIDES GOOD ALLITERATION?




PERSONALITY

The hosts talk the
way your smart friends
talk. It's less like a
lecture, and more like
a bar conversation.

More accessible.

AUTHORITY

The hosts know
what they’re talking
about. They tell
the story in their
own well researched
voice, and drive
the editorial.



SO WE KNOW THE FORMULA...

ISN'T ESPN OFFERING THAT TOQO?

PARDON

(&~ 8




= PORTFOLIO EFFECT:
HOW WE’RE DIFFERENT




WHAT FANS WANT
IN' A DAILY STUDIO SHOW IS IN OUR DNA

°"i9inal" l
rlsk taklng

-smart

fearless

thought defiant rebellious %
provoking




SPECIFIC, FEARLESS,
INSIGHTFUL stubio sHows

Fox News Comedy Central
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WHAT ABOUT ESPN?

2008 NBA PLAYOFFS
 SEMI FINALS

‘ B0S:21-32  LAL:21-32

CELTICS
Pierce: 20 Pts, 7 Rebs, 4 TO
R. Allen: 18 Pts, 11 Ast

LAKERS
Bryant: 40 Pts, 8 Rebs, 4 Ast ¢
2 Pts in 3rd quarter




A RENEWED COMMITMENT
...TO SPORTSCENTER?

OVER 50% OF
DC2- a +$100M 3 MORE LIVE FLAGSHIP ESPN

INVESTMENT SCHEDULE




' THE JOURNEY\

HAS BEGUN
AT FSI...







VIDEO
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= ARE FURTHER DEFINING
THE DISRUPTIVE ALTERNATIVE
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FS1

news-oriented opinion-oriented

conventional
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